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mohawk
S...



mohawk Is...an innovative,
iIndustry-leading,
environmentally conscious,
¢ progressively managed,
nimble, entrepreneurial, global,
third-generation family-owned
maker of premium printing papers.



i

Now we do business
S as Important

as the products

we make.
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Paper represents the merger of art and science with a little
hrown in. Mohawk understands that producing fine papers—

for handwritten notes, lithographed sheets, or digital printing—

s an understanding of both old word craftsmanship and the highest
ogical advancements. Their commitment to quality products,

able manufacturing, and innovation means that when you print on

, you're saying a lot more about your company, beyond the

message alone.”

ano, Professor Emeritus, Rochester Institute of Technology

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud

exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in

..a paper manufacturer

Mohawk makes paper. Lots of paper. In fact, Mohawk has a diverse portfolio of
printing, writing, and digital papers. We have proprietary papers made with
patented processes that offer exceptional performance on today’s
technologically advanced equipment. We also craft papers for letterpress printing
or with traditional watermarks. We have papers that are made carbon neutral,
with 100% windpower, and with cotton or recycled fibers, in any color or texture
you want or need.

Because we are the largest privately-held manufacturer of premium printing
papers in the world, as well as an independent, entrepreneurial, nimble company,
we are simultaneously close to the customer, willing to be inventive, and able to
make things happen fast, whether it’s new products, special orders, or quick
turnaround. We operate three mills, six paper machines, four converting centers,
four warehouses, and work with 400 distributors in 40 countries around the
world. For our customers, this translates into plenty of inventory and prompt
delivery through wholesale, retail, and e-commerce services, all over the globe.
So whether you’re printing sheetfed, web, or digital, corporate communications
or photo books, at a printing company or at your desk, Mohawk can get you the
right paper, right away, for the job at hand.

(german) Mohawk makes paper. Lots of paper. In fact,
Mohawk has a diverse portfolio of printing, writing, and
digital papers. We have proprietary papers made with
patented processes that offer exceptional performance
on today’s technologically advanced equipment. We
also craft papers for letterpress printing or with tradi
tional watermarks. We have papers that are made carbon
neutral, with 100% windpower, and with cotton or recycled
fibers, in any color or texture you want or need.

Because we are the largest privately-held manufacturer
of premium printing papers in the world, as well as an
independent, entrepreneurial, nimble company, we are
simultaneously close to the customer, willing to be
inventive, and able to make things happen fast,
whether it’s new products, special orders, or quick
turnaround. We operate three mills, six paper
machines, four converting centers, four warehouses,
and work with 400 distributors in 40 countries around
the world. For our customers, this translates into
plenty of inventory and prompt delivery through
wholesale, retail, and e-commerce services, all over
the globe. So whether you’re printing sheetfed, web, or
digital, corporate communications or photo books, at a
printing company or at your desk, Mohawk can get you
the right paper, right away, for the job at hand.
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duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh

..a product innovator

Sometimes it’s as simple as matching a paper to a color chip, making an existing
paper in a heavier weight, or providing special sheet sizes. Other times, it’s about
creating a unique coating or surface treatment to maximize the potential of a
new, technologically advanced digital printer. Frequently, it’s about strategic
alliances with educational institutions, equipment manufacturers, and makers of
coatings, pigments, or sizing agents. We’ll work in partnership with other
companies to test the capabilities and properties of special products,
technologies, research, or materials, and together create a better end product.
For decades people have come to Mohawk with new products and for new
products because we are willing and able to pursue innovation and bring better
performing papers to market.

At Mohawk, we can make big things happen because fresh ideas don’t come
only from the Research and Development department. Everyone at Mohawk is
interested in new products. There are no hard and fast bureaucratic layers. We
have an entrepreneurial, hard-working, risk-taking culture, with lots of open
communication and a drive to be creative. We understand that paper making is a
business that combines personalized craft and the highest levels of technology.
We anticipate market needs, pursue product development strategically, and have
the patents to prove it—our proprietary Inxwell and i-Tone surfaces are just a
couple of examples.

(german) Sometimes it’s as simple as matching a
paper to a color chip, making an existing paper in a
heavier weight, or providing special sheet sizes. Other
times, it’s about creating a unique coating or surface
treatment to maximize the potential of a new,
technologically advanced digital printer. Frequently, it’s
about strategic alliances with educational institutions,
equipment manufacturers, and makers of coatings,
pigments, or sizing agents. We’ll work in partnership
with other companies to test the capabilities and
properties of special products, technologies, research,
or materials, and together create a better end product.
For decades people have come to Mohawk with new
products and for new products because we are willing
and able to pursue innovation and bring better
performing papers to market.

At Mohawk, we can make big things happen because
fresh ideas don’t come only from the Research and
Development department. Everyone at Mohawk is
interested in new products. There are no hard and fast
bureaucratic layers. We have an entrepreneurial, hard
working, risk-taking culture, with lots of open
communication and a drive to be creative. We
understand that paper making is a business that
combines personalized craft and the highest levels of
technology. We anticipate market needs, pursue
product development strategically, and have the
patents to prove it—our proprietary Inxwell and i-Tone
surfaces are just a couple of examples.
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“Mohawk is committed to working

ismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

transact business using leading-
integrate transactions and are cu.
leadling our industry with system.
receive orders and transmit invoi

products, and check stock in rea

Paul Stamas, Vice President, Informatio

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat

..continually improving customer service

We understand that our service and systems have to be just as good as our
products. So we’ve made—and continue to make—substantial investments in

process analysis, warehousing, and the most advanced technologies available to

make specifying and ordering easy, and to ensure you get the paper you need,
right when you need it. We recently analyzed and then redesigned our
transportation and distribution network to incorporate four regional warehouses
that provide local support to customers. We have implemented advanced

planning and scheduling technology to improve product availability. We are using

Electronic Data Interchange and the Internet to speed and simplify specifying,
ordering, stock checking, shipping, and invoicing.

Not only do these systems save our customers time and money, but they reduce

errors, improve flexibility, provide increased options, and give us important
information that we can use in the future to continue to enhance service and
offerings. For example, in just the last year alone, we’ve significantly improved
our ability to deliver product quickly: in 2007, we filled 82% of orders within five

days; in 2008, we’re filling more than 90% of our orders in one day. It’s all about

understanding how our customers do business, and then making it easier for
them to do business with us.

(german) We understand that our service and systems
have to be just as good as our products. So we’ve
made—and continue to make—substantial investments
in process analysis, warehousing, and the most
advanced technologies available to make specifying
and ordering easy, and to ensure you get the paper
you need, right when you need it. We recently analyzed
and then redesigned our transportation and
distribution network to incorporate four regional
warehouses that provide local support to customers.
We have implemented advanced planning and
scheduling technology to improve product availability.
We are using Electronic Data Interchange and the
Internet to speed and simplify specifying, ordering,
stock checking, shipping, and invoicing.

Not only do these systems save our customers time
and money, but they reduce errors, improve flexibility,
provide increased options, and give us important
information that we can use in the future to continue
to enhance service and offerings. For example, in just
the last year alone, we’ve significantly improved our
ability to deliver product quickly: in 2007, we filled 82%
of orders within five days; in 2008, we’re filling more
than 90% of our orders in one day. It’s all about
understanding how our customers do business, and
then making it easier for them to do business with us.

1
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“We have a checklist for suppliers tha
certified fiber, are there plans in pla
are they part of the recycling equati
more, we want to know, are these ¢
organization? Do they just use the b
think about it, practice it? What rea
there is a real commitment to doing
make claims, but at Mohawk, it’s cle

And they were doing all this long be

David Refkin, Director of Sustainable Devel

facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis

At Mohawk, we believe that business and industry have the creative capital and
financial incentive to find the most innovative solutions to resource depletion,
climate change, alternative energy development, waste management, and more.
We have been the first in our industry on many environmental initiatives: we were
the first mill to make coated paper with postconsumer waste, the first to be
certified by Green Seal, the first to use 100% windpower, the first to move towards
carbon neutral production. We are also a part of the EPA Climate Leaders program
which requires us to inventory and reduce our greenhouse gas emissions.

Choosing paper from Mohawk helps our customers improve their environmental
footprint as well. We offer more than 2000 papers made with recycled content,
3000 papers made with wind energy, and almost 900 carbon neutral papers, the
largest environmentally preferable paper portfolio of any paper mill. We’ll even
help you tell the world what you’ve done—use our environmental calculator and
include statistics and logos in your printed materials that demonstrate the
important environmental savings you’ve achieved by using Mohawk. It’s all about
making choices that make a difference.
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At Mohawk, we define stewardship broadly. We feel that our responsibility as a
good corporate citizen extends to our strategic planning processes, corporate
governance, our employees, our communities, suppliers and customers, the
paper industry, other manufacturing industries, educational and regulating
organizations, and beyond. For example, we’re committed to being a great place
to work. We offer our employees not only opportunities for education and
advancement, but also invest in their long-term well-being with a generous benefit
package that includes everything from 401K matches and socially-responsible
investments to subsidized gym memberships and on-site wellness programs. Our
staff repays us generously for these efforts: 75% of our employees take advantage
of our wellness programs, many employees have used tuition reimbursement to
further their education, we’ve logged 2,000,000 and 1,000,000 safe hours at our
New York and Ohio mills respectively, and 25% of our employees have been with

us for more than ten years.

We are also active in our larger community with a variety of initiatives such as
providing internships for local high school and college students, funding
scholarships, donating to the United Way and other charity drives, sponsoring the
Cool Globes public art project, and helping the Emmy Award’s go green. We take
leadership roles in organizations including the AIGA, the Boston College Center
for Corporate Citizenship, and United States EPA Climate Leaders. In addition,
senior staff members have given hundreds of presentations about sustainable
manufacturing and environmental stewardship. We believe in always doing not
just what’s necessary, but what’s possible.
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.stronger every year

Since its founding in 1931, Mohawk’s financial health and continued growth has

been guided by a conservative approach to investment and is directed by a
(german) Since its founding in 1931, Mohawk’s

management team with knowledge and experience. The senior management financial health and continued growth has been guided
. . . . T by a conservative approach to investment and is
team follows a strategic planning approach that includes ongoing and judicious directed by a management team with knowledge and

experience. The senior management team follows a
strategic planning approach that includes ongoing and
acquisitions. Historically, Mohawk has invested 30% of cash earnings into capital ~ [udicious reviews ofinvestment opportunities,
including capital expenditures and acquisitions.
projects, annually. Our acquisition of International Paper’s Fine Paper business in  Historically, Mohawk has invested 30% of cash earnings
. . into capital projects, annually. Our acquisition of
2005 doubled our revenues, and expanded our operating earnings at an even International Paper’s Fine Paper business in 2005
doubled our revenues, and expanded our operating
earnings at an even higher multiple. The company’s

reviews of investment opportunities, including capital expenditures and

higher multiple. The company’s ratio of current assets to current liabilities was

more than double at the end of 2007. This combination of senior management eHoTeurent assets 1o current anies was more
than double at the end of 2007. This combination of
expertise, financial strength, and strategic discipline ensures we are well- senior management expertise, financial strength, and
. . . . strategic discipline ensures we are well-positioned to
positioned to continue to grow, innovate, and lead our industry. continue to grow, innovate, and lead our industry.
21



MFP1013_030308.gxd:8.5x11 3/4/08 10:15 AM Page 22 $

\ xﬂts._-h\%;_ a\\\ﬁ’a\\\\\m

s
AR Ba w0

b

en | saw a promotion about Inxwell.
e looked on the Inxwell paper was
out that it immediately went on my
nd other high-end pieces. I've kept
cause of what they’re doing

with digital papers. I've never had
k.”

roduction Services

nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis. Lorem ipsum dolor sit

amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam

Our commitment is to make papers that make the best printed materials. We
understand that excellent color reproduction is as important in a college
viewbook as it is on a start-up company’s business card. That the photo book of
your family’s holiday vacation will be read and shared as much as a Fortune 100
annual report. That first impressions are made with a piece of stationery, a hand-
written note, a product catalog, a corporate brochure. Perhaps even more
important, at Mohawk we feel that products should be judged not just by their
quality, but by the quality of the company that makes them.

23
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“Mohawk is very experienced in the

export market and they work very
hard for their clients, are responsive
to market changes, and willing to
listen and work with you to solve
problems. Mohawk stands for
quality and stable pricing, which is
critical in the international market.
They also provide us with the most
speedy delivery of cargo and the
most interesting promotional
materials in the market.”

Mr. Tateaki Goto, Tai Tak Takeo

Fine Paper Co., Ltd., Hong Kong

“Mohawk has a strong orientation
and understanding of export
markets. They provide high-quality,
consistent, innovative products,
excellent support, reliable service,
prompt delivery, competitive prices,
and a commitment to the environ-
ment. Mohawk is always ready to
support us in growing our business.

Nevenka Minchel, Marketing Manager,
GMS Productos Graficos, Ltd.

25
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Management

Thomas D. O’Connor, Jr.
Chairman and Chief Executive Officer

Mohawk Fine Papers Inc. Board of Directors

Walter A. Duignan
Executive Vice President and Vice Chairman

Kevin P. Richard

Executive Vice President,
Operations and Chief Operating Officer

Jack F. Haren
Presidnet and Chief Financial Officer

Richard LaBonge

& Executive Vice President, Sales and Marketing
| il r 4 i p
. ’ F. Joseph O’Connor
Thomas D. O’Connor, Jr. Walter A. Duignan Charles H. Greiner, Jr.  Mrs. Frances J. Hardart Jack F. Haren Anthony F. Kahn John J. McNally Seiw‘or V?ce President
Chairman and Chief Executive Vice President President and Chief Sales,/Corporate Accounts and International Sales
Executive Officer and Vice Chairman Financial Officer

John B. O’Connor

Senior Vice President, Administration

George W. Milner

Senior Vice President,

Energy, Environmental and Governmental Affairs
Craig E. Slemp

Senior Vice President,

Marketing and Business Planning

Robert E. Mates

Vice President, Corporate Controller

James E. Rogers Charles W. Schmidt Robert I. Smith Mrs. Peter H. Strife, Il Kevin P. Richard Hon. Claudine Paul J. Stamas
Executive Vice President, Schneider Vice President, Information Technology
Operations and Chief
Operating Officer Laura J. Shore

Senior Vice President, Communications

Robert W. Scammell
Vice Presdient, Manufacturing

Elizabeth A. Worthington

Vice President, Organizational Development
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Cover

Beckett Concept Glacier (100% pcw),

80 cover (216 gsm). Printed match xxx, match
xxx, match xxx, black with spot dull aqueous
coating. UV inks.

Text

Beckett Expression Snow (30% pcw),

80 text (118 gsm). Printed four-color process,
match xxx with spot dull varnish.

m

Beckett Concept and Beckett Expression are
made carbon neutral within Mohawk’s production
processes by offsetting thermal manufacturing
emissions with VERs, and by purchasing enough
Green-e certified renewable energy certificates
(RECs) to match 100% of the electricity used in
our operations.

Recycled L%

Supporting responsible use
of forest resources

FSC www.fsc.org Cert no. SW-COC-000668
© 1996 Forest Stewardship Council

Beckett Concept Glacier is FSC-certified 100%
recycled and in accordance with FSC standards
only uses postconsumer recycled wood or fiber.

©
Mixed Sources
Product group from well-managed
forests and other controlled sources

FSC www.fsc.org Cert no. SW-COC-000668
© 1996 Forest Stewardship Council

Beckett Expression Snow carries the FSC-certified
Mixed Sources label. This grade includes fiber
from FSC-certified well-managed forests as well as
recycled fiber and/or fiber from non-FSC-certified
compnay controlled sources.

Credits

Design: Aurora Design/Niskayuna, NY

Writing: Laurel Saville

Principal photography: Harvey Viahos

Printing:
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MOHAWK

MOHAWK FINE PAPERS

Mohawk
Strathmore
Beckett

Recognized for its technical innovation and
progressive environmental initiatives, Mohawk Fine
Papers Inc. manufactures an impressive range of
premium printing, writing and digital papers.
Signature grades include Strathmore,” Mohawk
Superfine,” Beckett Concept® Beckett Expression?®
BriteHue,” Via,” Mohawk Color Copy,” Mohawk
Digital Papers and patented Inxwell® products,
Navajo® and Options® Mohawk engineers its papers
to provide optimal performance for sheetfed, web
and digital printing. Mohawk papers are used in a
wide variety of communications including corporate
reports, corporate identity systems, high-end
brochures, packaging and everyday communication
for businesses of all sizes and types. Mohawk
digital papers are also used in on-demand

photo books, personalized direct mail, and custom
packaging. A leader in environmental stewardship,
Mohawk is the first U.S. paper mill to offset 100%
of its electricity with renewable windpower and the
first U.S. premium paper mill to shift toward carbon
neutral production. Also offered are recycled
papers certified by GreenSeal and papers certified
to the Forest Stewardship Council’s (FSC)
standards by SmartWood, a program of the
Rainforest Alliance.

FSC certification ensures responsible use of forest resources.
©1996 Forest Stewardship Council A.C. SW-COC-000668

Mohawk Fine Papers Inc.
465 Saratoga Street
Cohoes, New York 12047
1 800 the mill
www.mohawkpaper.com

Il

74-708770007
March 2008




