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Due to increasing consumer expectations, it is essential for companies to innovatively leverage their street presence in
order to secure their bond with consumers. More now than ever, visionary architecture and design dramatically enrich
brand experience and exposure. Within this context, allow me to introduce Houston + Lafayette.

Houston + Lafayette is the center of gravity in SoHo, home to an energetic and creative community that has made SoHo
the heart and soul of New York City. Triangulated by the world renowned Puck Building, now anchored by an REI flagship,
the “Adidas building”, and the new Hollister International flagship, Houston + Lafayette is a marketing dream. The unique
advantage of three vibrant exposures, clearly visible to tens of millions of passersby a year, will make this development a
beacon for the brand that stakes its claim. A canvas of this quality is the rarest of opportunities.

LargaVista means “long-view" in Spanish. This mindset pervades the way in which we carefully approach our projects, as
we strive to create buildings that are timeless. For this reason, we have chosen to collaborate with Cook+Fox, the award
winning architects behind the first LEED platinum skyscraper in Manhattan, the Bank of America Tower.

Now imagine transforming a gas station that has been in operation since the 1920's into

* aniconic Flagship built exclusively for a leading International Brand

* designed by one of the global leaders in sustainability

* inaneighborhood as electric as SoHo

* on the biggest stage in the world...

A profound\architectural statement combined with an authentic brand experience. Building as Brand. That is a dream
worth realizing.

Marcello G. Porcelli
President, LargaVista Companies
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From fashionistas to artists,
VWarehouses to cobblestones,
Restaurants to galleries,
shopping and people watching,

SoHo is a brand unto itself.
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A historic corner.

A blank canvas in a city of 100,000 buildings.
A chance to build up without first tearing down.
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IN GOOD COMPANY
$1.5 billion annual sales + 1000 retail venues + 10 flagship stores = 1 perfect opportunity
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BUILDING AS BILLBOARD
Every day 150,000 people will pass the site by mass transit, by car and by foot

X 365
54,750,000
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CREATIVITY. VISION.

LargaVista
Developer

LargaVista Companies is a 2nd generation, New York City-based

real estate development, management and investment firm that
specializes in repositioning under-utilized or environmentally impacted
properties. The company started in 1973 as a developer of gasoline
stations, grew to become the largest independent petroleum retailer
in the New York Metro area, and created the iconic Gaseteria gas
stations. Since shifting its focus to real estate development, the
company has assembled more than fifty properties and three million
developable square feet. LargaVista means “long view" in Spanish and
is an expression of the company's thoughtful approach to property
acquisition and development, as well as its Latin American heritage.

CBRE
Real Estate Strategy

CB Richard Ellis Group, Inc. (known as CBRE) is a global real estate
corporation based in Los Angeles. CBRE is a Fortune 500 and S&P
500 company and is the world's largest commercial real estate
services firm with over 30,000 employees in 450+ offices (including
affiliate offices) in more than 60 countries. The Company operates
through five segments: Americas, Europe, Middle East, Africa and
Asia Pacific. CBRE has full-service operations in major metropolitan
areas worldwide. The Company offers a range of services to occupiers,
owners, lenders and investors in office, retail, industrial, multi-family
and other types of commercial real estate.

TAKES

cXPERIENCE.

Cook+Fox
Architect

Cook+Fox Architects is an award-winning studio dedicated to a

vision of integrated, environmentally responsive design. Guided by a
passion for design excellence and a belief in the collaborative process,
Cook+Fox seeks out projects that fundamentally re-think how buildings
interact with people and the natural environment. The firm recently
completed the LEED Platinum Bank of America Tower at One Bryant
Park, the first skyscraper to achieve this certification and the largest
LEED Platinum project to date. Cook+Fox has developed expertise
integrating modern, urban design within New York City's Historic
Landmark Districts, leading to unanimous approvals for large-scale
complex developments. Inspired by principles such as biophilia and
biomimicry, the firm is pursuing architecture that goes beyond LEED to
restore and regenerate the urban environment.

Gensler
Brand Consultant

Gensler is a global architecture, design, and planning firm with 35
locations and more than 2,400 professionals in Asia, UK, and the
Americas. The firm has 2,000 active clients in virtually every industry
and delivers projects as large as a city and as small as a task light for
an individual's desk. Their diverse design studios are capable of a wide
variety of services within their 18 specialized practice areas, including
building renovation and repositioning, interior design, and brand and
graphic design. Gensler was inducted into the Interior Design Hall

of Fame in 2009, was named the AIA Firm of the Year in 2000, has
received over 500 design awards, and is ranked at the top of the
profession by the industry’s leading publications.
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IMAGES. IDEAS. INSPIRATIONS.
Take a look through the sketchbook of Rick Cook,
architect and partner at Cook+Fox.

THE

HISTORIC
GROUP

and

THE EAST
VILLAGE
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i highest LEED rating—platinum—from
| the U.S. Green Building Coun-
- cil, making it the most sustain-

- The building’s developer, the
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How the new Bank of America building will save
energy and let its occupants breathe easy.

g

HEN THE BANK OF AMERI- ==~
ca Tower opens in midtown
Manhattan later this vear, it
will be 2 beacon of green. lts
design is likely to earn the

By CATHLEEN MCGUIGAN

able skyscraper in the country.

Durst Organization and Bank
* of America, favored green
principles in the design. Archi-
tect Rick Cook, of Cook+Fox,
talked to NEWSWEEK about
the innovative features of the
35-story glass-and-steel office
tower—and about why con-
cern about the environment is
~.nfral © his practloc

sy an,
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building en the
Avenue of the
Americas, a secret
garden thrives
outside the office
of a New York Cit
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An offies building £33
in a suburban aren B
“onsumes far more
Tuel and resources
due to transportation/
commuting

energy usage,

Urban transportation
options are on average
20 times more cfficient
than ear commu ting,
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We are looking for a leading international
brand to anchor an extraordinary flagship
building. We will supply the land, the
architect, and the New York City know-how.
You bring your vision, creativity, and drive.
Together, we will create a dramatic physical
expression of everything that makes your
brand resonate to the world.
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CALL US.

Mary Ann Tighe

CEQO, NY Tri-State Region

CB Richard Ellis

200 Park Avenue

New York, NY 10166
1.212.984.8128
maryann.tighe@cbre.com
www.cbre.com

Tom Duke

Vice President

CB Richard Ellis
200 Park Avenue
New York, NY 10166
1.212.984.8048
tom.duke@cbre.com
www.cbre.com
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DING STARTS

RSATION.

SAMPLE FLOOR PLAN:
GROUND LEVEL

HOLISTON-







